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India's 1st Zero Junk Food Station
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Zero Junk Food Station

Mood, Body, Inner Wellness Care Point.

Zero Palm Oil, Zero White Sugar, Zero Deep Frying,
Zero Red Chilli. Researched Based Natural Food Parlour.

www.jainroots.com info@jainroots.com
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Zero Junk Food Station

Introduction:

In today's fast-paced wotld, where time is a precious commodity, the pursuit of healthy food
options often takes a backseat. The reliance on packaged and ready-to-eat or ready-to-cook foods
has become the norm, perpetuated by commercial entities focused solely on profit maximization.
However, amidst this trend, there's a growing consciousness regarding the quality of food and
ingredients consumed.

The Concept:

Enter Zero Junk Food Station, a novel venture aimed at revolutionizing the way people perceive
and consume beverages and snacks. Drawing inspiration from centuries-old traditions, our
offerings are crafted with a vision of providing wholesome, nutritious, and naturally-sourced
alternatives to mainstream options.
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REFIND SUGAR
PALM OIL
WHITE SALT
CASSIA
RED CHILLI

PRESERVATIVES, COLORS (
EMULSIFIERS, ULTRA
PROCESSED FOOD

Smart Grocery List
Ist Step to Healthy Family




Zero Junk Food Station

Product Offering:

At Vedic Drink Corners, we specialize in a diverse array of elixirs (drinks) made from a
combination of A2 cow milk or curd, fruits, and spices. These drinks are meticulously prepared
to be caffeine-free, refined sugar-free, and devoid of artificial colors and preservatives, catering to
the discerning consumers desire for healthier choices.
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Herbal Tea

Kashmiri
Kahwa

Complementing our drinks, we offer a range of guilt-free snacks that are free from palm oil and
deep frying, yet rich in essential nutrients, vitamins, and proteins. Our emphasis is on providing
energy-boosting options that nourish both body and soul. From turmeric lattes for detoxification
to chocolate lattes for children's well-being, our range encompasses wholesome alternatives to
conventional beverages. In our endeavor to redefine convenience, we offer a range of mouth
fresheners crafted from natural seeds, promoting calcium intake and refreshing the palate after
meals, Explore our hand-made series, including C3 Amla, Gut Ease, and Fennel Zing, designed
to offer both nutrition and rejuvenation.
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emulsifiers, flavor etc.

Market Opportunity:

The timing for Vedic Drink Corners couldn't be more perfect, especially in the post-epidemic era
where individuals are increasingly prioritizing their well-being. Our concept resonates with
health-conscious consumers who seek authenticity and transparency in their food and beverage
choices.
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Zero Junk Food Station

Business Model:
(33 ek
Our business model revolves around establishing vending machines equipped with more than 10 18th Century Coodness
choices of Vedic drinks, alongside an assortment of wholesome snacks and mouth fresheners.
These vending machines will be strategically located in high-traffic areas such as Tourism
Departments, Forest Reserves, Public Transport Stations, and Entertainment Hubs, ensuring
maximum visibility and accessibility to our target demographic.

DISEASE FREE
LIFE STYLE

One can apply us on franchise(@jainroots.com for any of the mentioned opportunities along with

. . . : AYURVEDA
the financial and social strengths information.

INSPIRED

1SSION

In essence, Vedic Drink Corners encapsulate the essence of tradition, health, and convenience,
offering a refreshing alternative to the monotony of mainstream food and beverage options.

TRADITIONAL
INDIAN LIFE STYLE

Join us in our mission to redefine the way the world quenches its thirst and satisfies its cravings,
one elixir at a time.

Our M

VEGAN-FRIENDLY
SATTVIC FOOD
CULTURE
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Zero Junk Food Station

Welecome To Dawnlee India

Small Step For A Great Goal
The beauty of our concept lies in its low barrier to entry. With an :
investment amounting to less than the value of a car, aspiring addlng
entrepreneurs can embark on a journey towards establishing their own
Vedic Drink Corners. Our projected returns offer the potential to earn the Ayurveda
equivalent of a cat's value annually, presenting an attractive opportunity for to routine
young professionals seeking a lucrative business venture.

Financial Viability:

Neutraceuticals  Tea & Milk Dry Fruuts Healthy
Boosters & Seeds Snacks
Mouth Sugar Wellness
Fresheners AIternatlves Qil

Dye & Soureced Health
Chemical From Education
Free Best Origin
Saving Fumigation Disease
Carbon & Free
Point Polish Free Lifestyle

[ #dawnlecindia




Zero Junk Food Station
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Zero Junk Food Station
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Unique Selling Points

Authentic Vedic Recipes

Health and Wellness Focus

Customization Options

Eco-Friendly Packaging

Target Market (health-conscious individuals, yoga
enthusiasts, wellness seekers, and anyone looking for
nutritious refreshments.

Location: Shopping malls, office complexes, fitness centers,
and tourist destinations.
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Marketing Strategy

Collaboration, Sampling Events, Loyalty Program.

P o, o
Step Back

'Towards Healthier Life

Purely Health Ayurveda
Centric j Inspired

Vegan /o \@Satvik
friendly Goanr @

@ Product
Eco-friendly
Product

Preservative C&J

Free

Emulsifier

5 j kFree
f: Fumigation &
Polish Free
Dye Free @) Nutrition

Product Filled

FOR A HEALTHY HAPPY FAMILY

www.dawnlee.in




VM Inauguration

By Union Health Minister Dr. Shri Mansukh Ji Mandaviya and Hon. CM of Madhya Pradesh
Dr. Shri Mohan Ji Yadav.

At Country's 1st Health and Hygienic Food Street in Ujjain, MP.
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VM Key Details

325mm

INDIA'S 1st VEDIC & VEGAN
DRINK MACHINE

Qg
Jainioots

FOOD woRyp

528.32 mm

¥ Smart Cleaning Process

4 Machine Weight 19.3 KG 4 Easily Deep Cleaning

4 Power Point (Watt 220) 4 Easily Operate System

th

/CENTURY
" FOOD WORLD

INDIA'S Ist VEDIC &
VEG,
DRINK MACHINE

JaiRoots

Stop and
Smart

Indian Gum

Eleu’s CIinging
A Cup a day to
Tomato u uhStIf:'y .
ealthy Everyday
Soup Lemon
Afresh

Herbal
Tea

Get Natural & Healthy Elixirs

with “18th Century Goodness”

“Cost Less Than A Caffeine Drinks”
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18TH CENTURY

Boost Profits with Add-ons 1
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FOR THE
WORLD

PRESENTING ‘
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/ TRANSFORMING)

CERTIFYING THE KITCHEN
FOOD AS
MEDICINE INDIA'S st VEDIC & VEGAN /
N ',
e
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CAFFEINE FREE
DRINKS &
100% NATURAL

. PRODUCTS
S

Pay

3 XYOUR INCOME

Additional 2 Lakhs fee

Scopes

N A Cup a day to

1. Sale of VM to Local Corporates

tay
Healthy Everyday

2. Regular fixed Sale of premix, Snacks, Mouth Fresheners

3. Represent us on Cinemas, Malls.

4. VDP

5. Govt offces T
Assistances

1. Existing Client Handover 2. Technical Support 3. Sales Team Support

4, Local Digital Advertising Support 5. Incentives 6. Trainings

& Creating healthy food environment
18TH CENTURY GOODNESS
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Metro Cities INR 2 Lakhs Minimum 100 Sq.ft. size, Front Facing , At Cost INR 8 ILakhs assumed to
One Time Ground Floor INR 2.5 Lakhs be invest immediately

A Class Town INR 1.5 Lakhs Minimum 100 Sq.ft. size, Front Facing, At Cost INR 7 Lakhs assumed to
One Time Ground Floor INR 1.5 Lakhs be invest immediately

Others INR 1 Lakhs Minimum 100 Sq.ft. size, Front Facing, At Cost INR 6 Lakhs assumed
One Time Ground Floor INR 1.5 Lakhs to be invest immediately

100% Return On Investment in FEW Months.




Station Pattern

As per theme all the Categories to be displayed in
the OJFS.

Furniture and other modern pattern of displays to
be followed strictly.

Training

Training to the staff with product knowledge,
pricing, schemes, billing software etc.

Prospects h

ENTURY

c
The company will provide following details in order to make A:V ORLD

a world wide corporate identity.
Design for Store theme ,Counter, Furniture, Special Adjustable

Lights, Flooring , Glass Ceiling, Cascade Air Conditioner, Chiller,
Computer System, Printer, Tablet, Billing Scanner, Software, etc.

Support

Initial months support to reach close to BEP.

Manpower support ,software support and plan for store auto
movement procedure & methodology.

Corporate digital advertising support , promotions campaigns .

Corporate events support, brand promotions activities , rewards &
appreciation periodically , reviews for better support and growth
perspectives. Videos, product presentation ppts, posters, leaflets,
brochures etc.



CIO Look India

Best Indian Firms Offering Finest Vegan and Jain Products.

Featured in
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HOME MAGAZINES BLOGS ABOUT US ADVERTISE W CONTACT US

In a world of constant change, Apoorva poses a poignant question: Shouldn’t change always strive for improvement? S can H cre

To View

The High Cost of Convenience and the Vanishing Wisdom of Food Ingredients Magazine Article

According to Apoorva, the transformation in our food habits has been profound. Time-honoured ingredients like black pepper, desi khand, A2 churning ghee, pure dalchini, and For
more have been supplanted by their synthetic counterparts—red chilli, refined sugar, regular ghee, cassia, and so forth. Convenience has been prioritized over authenticity, COmprhCHSIVC
leading to the loss of genuine flavors, tradition, and, most crucially, our health. Readlng

Apoorva sighs at the price we pay for this convenience. He recognizes that we are drifting away from our roots, but it’s not too late to make amends.

Khushi Agro’s Journey: Ayurveda Meets Everyday Food

Apoorva’s journey with his father at Khushi Agro unfolded as a harmonious blend of Ayurvedic wisdom, the propagation of Vedic knowledge, philanthropy, and an unwavering

commitment to purity. Through their extensive range of products, they don’t just offer nourishment; they provide a piece of enduring heritage to a world in search of

authentic wellness.

An Extraordinary Guiding Philosophy

Click Here To View

Khushi Agro’s philosophy is rooted in the transformational Vedic knowledge at the Jain Roots stores chain. Apoorva emphasizes, “At Jain Roots, we aim to comfort the English Ver SiOﬂ

consumer with authentic and healthy food products while considering health, emotions, and inner well-being. We welcome questions and feedback from our consumers, and

we’ve even established a team of Ayurveda doctors & experts to ensure authenticity and health are at the forefront of our products.”

He underscores their generation’s responsibility to revive and pass on the Vedic knowledge that has been slowly fading from our daily lives for centuries. The richness of this

knowledge should be systematically transferred to the younger generation through comprehensive food solutions.


https://www.dawnlee.in/magazine-news-publication/
https://www.dawnlee.in/magazine-news-publication/

Featured in D2News o

DD ONLY NEWS.

(3 COMPLETE NEWS.

A3, Interviewed by Mr. Manoj Bajpayee of Doordarshan under “Ta $Rd, A5 ARA” at Aahar 2023, New Delhi.

Telecasted, March 19, 2023.
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Scan Here

To View
DD News
Special Telecast

Click Here To View
Telecast Video on

DD News



https://www.dawnlee.in/ek-bharat-shrestha-bharat/
https://www.dawnlee.in/ek-bharat-shrestha-bharat/
https://www.dawnlee.in/ek-bharat-shrestha-bharat/
https://www.dawnlee.in/ek-bharat-shrestha-bharat/

Featured in

Dainik Bhaskar

Food will Connect People Better than Passports in 2023.

Management Funda column on Jain Roots 11th January 2023.

By N. Raghuraman Ji, Management Guru, Author & columnist, Dainik Bhaskar @fe smeay)
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Scan Here
To View

Management
Funda
in English Version

Click Here To View

English Version



https://www.dawnlee.in/food-will-connect-people-better-than-passports-in-2023/
https://www.dawnlee.in/food-will-connect-people-better-than-passports-in-2023/
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Scan Here

To View
Radio Dastak
Special Telecast

Click Here To View

Part I Telecast Video

on Radio Dastak

Part 11

Click Here To View

Part Il Telecast Video
on Radio Dastak



https://www.youtube.com/watch?v=Oj7ELdsAcK4&t=74s
https://www.youtube.com/watch?v=Oj7ELdsAcK4&t=74s
https://www.youtube.com/watch?v=Oj7ELdsAcK4&t=74s
https://www.youtube.com/watch?v=f76RIPGD7eM
https://www.youtube.com/watch?v=f76RIPGD7eM
https://www.youtube.com/watch?v=f76RIPGD7eM
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Be Part of Our Healthy Mission. Connect With Us. ]

(A variety of concept based food products)

Apply For  Brochure New Arrivals

Franchise
CIE2S: [=]3mp =]
Thank You s EI

- Apoorva Dhakad Vice President
0 +91 7425077481, +91 9669439000, +91 9425460848

’ ™
info@dawnlee.in, info@jainroots.com Y \/_Q, . - R
) (Q, aln OOtS SN |
Dewn “EXPERIENCE” AIladl y 5

®
e DIET & WELLNESS
odness

S www.dawnlee.in, www.jainroots.com

;'\ 501 Princess Empire, Race Course Road, Indore, Madhya Pradesh 452001
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